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Module Annotation 

Being different and unfamiliar with another organisation's culture can bring a number of 

misunderstandings and limitations, for example in business dealings, negotiations, conflict 

resolution and other issues related to the business and management of the organisation. 

Funding, use of technology and information transfer are to some extent location-

independent and can easily be transferred to another location. On the other hand, 

communication, management style, training and motivation of employees are elements that 

are determined by the patterns of a given culture and determine the way of acting and 

behaving. 

The current turbulent times can be characterised by an ever-accelerating process of 

adoption and application of change, to which all actors in the economic system must 

respond. The competitiveness of an organisation lies not only in its flexible and adequate 

reactions to changes in its environment, but above all in its long-term preparation for 

potential changes. These changes cannot be achieved without a well-developed corporate 

culture system. 



Corporate Culture 

Module Objective 

The aim of this module is to get acquainted with the issue of corporate culture and its 

factors that influence the daily operation of the organisation and have a significant impact 

on its competitiveness. 
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