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Module Annotation 

Training creativity and innovation thinking to find market niches; a new business module; for 

new innovations in products and services; for creating mergers and alliances; for estimating 

market developments and the price of money; to anticipate industrial transformations as well 

as changes in sectors and branches; to anticipate changes in people's lifestyles; to estimate 

changes in the geopolitical division of the world, etc.; the module will summarise all the 

essentials that top managers need to know in their functions. 

 

Module Objective 

To introduce managers to the current view of science and practice on the importance of 

creativity and innovative thinking for the survival and development of organisations. 
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