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Module Annotation 

Demonstration of individual creative innovation management techniques with focus on 

Design thinking, Lean canvas, idea management, TRIZ, WOIS, synectics, Black-box, Delphi, 

morphological box, CNB method, brainstorming, (the 7Ps Framework, Affinity Map, 

Bodystorming, Card Sorting, Dot Voting, Empathy Map, Forced Ranking, Post-Up, Story 

board, WhoDo), agile management, Six Thinking Hats, NUF test, prototyping techniques. 

 

Module Objective 

The aim of the module is to familiarise students with individual creative techniques and 

approaches to innovation management and to teach them how to actively use them in 

innovation practice. 
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