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Syllabus of Module 

4. Communication and Communication Skills 
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Module Annotation 

Within the teaching of the Communication and Communication Skills module, students' 

attention will be focused primarily on high-quality representative and presentation skills 

associated with cultivated spoken speech and the cultivated exterior of the student. We will 

also address the issue of communication procedures, so that the student will gain greater 

confidence in this area, which will take him/her to a higher level.  

 

The student should thus obtain the conviction that the language, i.e. the spoken word, its 

modified appearance and behaviour according to the social etiquette has de facto infinite 

possibilities of influence on his/her surroundings, or on partners in communication. 

 

The manner of using spoken words and social etiquette thus completes the overall image of 

a person. 
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Module Objective 

▪ understand and grasp what is an effective communication process 

▪ become acquainted with the fundamentals and principles of verbal and non-verbal 

communication and effective transmission of information 

▪ become aware of and identify their barriers to communication and eliminate them 

▪ grasp the motives of one's behaviour and the behaviour of others 

▪ apply the principles and techniques of effective communication appropriately and 

effectively and adapt them to the situation and the other party 

▪ successfully deal with colleagues, superiors and other participants in the 

communication process 

▪ technique with voice 

▪ avoid basic communication errors 

▪ read body language 

▪ learn the basics of social etiquette 
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