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Module Annotation 

Nowadays, managers are under intense pressure, both in terms of performance and time. 

Managing your activities consciously and purposefully is the only possible way to escape 

constant stress. We will focus on innovative thinking, discuss the basic obstacles to creativity 

and how to avoid them, and an important part of this module will be training in methods 

and techniques in relation to managerial creativity. 

 

Module Objective 

The aim of the module is to familiarise students with the issue of creative and innovative 

management in today’s turbulent world, to learn how to develop this managerial creativity 

and move up a level. Creative thinking is a core competency of a manager, especially in the 

era of Industry 4.0, when all activities that can be algorithmised will be taken over by robots. 

In practice, managers who learn to see “farther and around the corner” will succeed the 

most. 
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