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Module Annotation

How does a company communicate externally and how do its people communicate with each
other? What ways and tone does it direct towards customers, suppliers, authorities? How
does it communicate with the media and why does it do all this? And who exactly is this “our”
relevant public? What does it want to hear and what does it really hear?

Module Objective

We will ask these questions within the Marketing Communication and PR, Copywriting
module. We will define the tools that the company uses in its communication, find their weight
in the communication mix and look at the possibilities of their use. In doing so, we will
emphasise the interconnectedness of individual channels. The area of public relations and
reputation management will receive a lot of space, along with the company's readiness to
communicate unexpected events and crisis communication with the media. In connection
with the trend related to the increasing integration of communication tools, we will also
present the so-called PESO model, which helps the distribution of content across available
media.
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