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Module Annotation 

Digital business is built on a new computing infrastructure – mobile, cloud, Big Data and 

analytical technologies. Today, the Internet of Things (IoT), advances in machine learning and 

innovation are increasingly expanding. All these technologies give companies the opportunity 

to radically change business models and create new products and services. Digital 

transformation extends the impact on business performance by improving customer 

engagement, supply chain efficiency and financial information. 

 

Module Objective 

The aim of the module is to acquaint you with the current possibilities in the field of the digital 

world. The module will cover the complete topic of digital transformation from the company’s 

perspective and will focus on the specific possibilities of using enterprise systems (ERP) and 

customer relationship management systems (CRM). 

The completion of the module will provide a solid basis for orientation in modern 

technologies in the field of digital transformation of companies and their appropriate use 

in practice. 

The module contains topics that will help manage and digitally transform companies more 

effectively. 
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