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Module Annotation 

The module introduces the students to the basics of online marketing. First, we will anchor 

the position of online marketing within the entire marketing discipline and clarify the 

difference from digital marketing. We will introduce the advantages and disadvantages of 

online marketing and its position in today's business world. We will look at the creation of 

websites, which we will analyze from the point of view of seven basic levels that every website 

should meet. We will get to know the tools of online marketing and we will pay more attention 

to the three basic disciplines with which we can bring relevant users to the website - SEO, 

SEM and communication on social networks. 

 

Module Objective 

The aim of the module is to familiarise students with the basics of online marketing and 

marketing communication in an online environment. The Internet is gaining more and more 

importance within the communication activities of companies, so the module focuses on all 

components of online communication and on the specific features of online communication. 
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