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Module Annotation

The module introduces the students to the basic principles of digital marketing. We will clarify
its position within the entire marketing discipline, find a definition for online marketing, which
can be considered a part of digital marketing, and briefly introduce it. But we will focus more
on individual digital media and how to work with them. Specifically, we will cover podcasts,
e-books, audio books, SMS campaigns, digital OOH media, the gaming industry (console,
online and mobile), augmented reality, virtual reality, geolocation services, interactive movies
and of course apps.marketing.

Module Objective

The aim of the module is to increase the audience's awareness of the possibilities of digital
marketing and its specifics. After graduation, the student will be able to evaluate whether and
how digital media are beneficial for a specific business plan.
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