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Syllabus of Module 
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Module Annotation 

Rhetoric, or the art of speaking and dealing with people, is an integral part of our lives and 

a certain professional ambition. It is one of the oldest linguistic disciplines, which includes: 

- non-verbal expressions (posture, gait, gestures, facial expressions, eye contact, smile...) 

- verbal expressions (voice colour, strength, intonation, dynamics, tempo, pause...) 

- working with stage fright 

- techniques for enlivening speech (ornaments, tropes, figures of speech) 

- assertiveness 

- conflict situations 

- self-reflection 

 

Rhetoric is not only about the art of eloquence and polished speech, but also about the ability 

to capture and hold the audience's attention. Speaking persuasively, naturally, and having 

your performance thought out and prepared in advance. It is always important to have a goal, 

to stick to it and work towards it. 
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Module Objective 

The objective of the module is to develop communication skills (vocabulary, imagination, quick 

reactions, commenting, improvisation). The students will learn the rules of correct 

pronunciation, intonation, dynamics and speech tempo, the principles of animation and 

professional presentation. Completion of the module will give participants a good basis for 

proper business negotiations, presentations, public speaking, but also for expressing their 

thoughts, feelings and wishes in a normal way.  

The module includes topics on verbal and non-verbal communication, stage fright, 

techniques of speech recovery, assertiveness, conflict situations, rhetorical self-reflection. 

Rhetoric is the cornerstone of any profession that communicates with people. 

 

 

Literature 

1. FORET, M. Komunikace s veřejností. 1. vyd. Brno, Masarykova univerzita, 1994. 200 s. ISBN 

80-210-1034-7. 

2. KOHOUT, J. Rétorika (Umění mluvit a jednat s lidmi). 3. vyd. Managment Press, 1999. 160 

s. ISBN 80-7261-002-3. 

3. KUNCZIK, M. Základy masové komunikace. 1. vyd. Praha, Karolinum, 1995. 307 s. ISBN 

80-7184-134-X. 

4. LANGER, A. Úspěch veřejné promluvy. 1. vyd. Fortuna Praha, 1993. 104 s.  ISBN 80-7168-

063-X.  

5. LEWIS, D. Tajná řeč těla. 3. vyd. Praha, Hodego, East West Publishing Company, 2004. 229 

s. ISBN 80-86663-02-7. 

6. McLUHAN, M. Člověk, média a elektronická kultura. Jiří Voráč, Irena Přibylová, Martin 

Krejza. Brno, Jota, s. r. o., 2000. 415 s. ISBN 80-7217-128-3. 

7. PÁLKOVÁ, Z. Fonetika a fonologie češtiny. 1. vyd. Praha, Karolinum, 1994. 367 s. ISBN 80-

7066-843-1.  

8. PEASE, A., PEASE, B.  Řeč těla. 1. vyd. Praha, Portál, 2001. 137 s. ISBN 80-7178-582-2. 

9. POSTMAN, N. Ubavit se k smrti – veřejná komunikace ve věku zábavy. Praha, Mladá 

fronta, 1999. 192 s. ISBN 80-204-0747-2. 

10. REIFOVÁ, I. Slovník mediální komunikace. Praha, Portál, 2004. 328 s. ISBN 80-7178-926-

7. 



 
 

Communication Skills for Real Estate Agents 

11.  ŠIMURKA, D., a kolektiv. Mluvte jako mluvčí. 4. Vyd. Brno, Tribun EU, s. r. o., 2014. 220 s. 

ISBN 978-80-260-5766-6.  

12. ŠPAČKOVÁ, A. Moderní rétorika. 2. vyd. Praha, Grada Publishing, 2003. 130 s. ISBN 80-

247-1704-2. 


