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Module Annotation 

The module introduces the audience to the basics of marketing and public relations. First, 

we anchor the concept of marketing and define its basic pillars. We will learn the terms 

market, market analysis, customer, user, marketing research, marketing mix, 

communication mix, brand and public relations. We'll look at why understanding customer 

needs and behaviour is so important. We will discuss how to approach creating a marketing 

and communication strategy and how to create plans. We will also touch on current trends 

and online marketing. 

 

Module Objective 

The module aims to introduce the audience to the basics of marketing and to make it clear 

that marketing is not only about communication, although it is an important part of it. The 

graduate of the course should be able to describe the marketing mix of the selected 

company and be able to put together a suitable communication strategy based on market 

and customer knowledge. The importance of marketing continues to grow and therefore it 

is necessary to pay attention to it in companies and to perform it well, to identify suitable 

communication channels for the given industry and market. 
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