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Module Annotation

Public Relations is an effective way of communicating for long-term building a positive brand
image and building relationships with your existing and potential customers, employees and
the media. The Public Relations module will introduce you to the most used PR tools, select
the most suitable media to reach specific target groups, learn how to set up an effective
communication strategy and prepare a long-term functioning PR plan in the context of the
online and offline environment.

Building good relations with journalists is a prerequisite for successful PR. Support your
business with an appropriate PR strategy to build a successful brand. Appropriate brand or
product communication can help you grow your business. During a given module, you will
acquire the key knowledge and skills necessary for the work of every professional working in
the field of PR. The Public Relations tutorial module is designed so that students only take
what they really use in their daily practice.

Module Objective
The aim of the module is to familiarise seminar participants with the basic conceptual

apparatus of the field, basic tools and a strategic approach for the formulation of public
relations plans.
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Module Topics:
1. INTRODUCTION TO PR
The Role of PR in the 21st Century
The Most Used PR Tools
Current Trends and Integrated PR Campaigns
Interconnectivity with Other Communication Channels

Basic Starting Points of PR, Objectives and Functions

2. MEDIA MIX AND MEDIA RELATIONS
Printed Versus Online Media, Current Trends, Media Mix
Media Relations

Selection of the Most Appropriate Media for the Topic, Field and Purpose, Target
Group

3. PR CAMPAIGN
Campaign Setup and Preparation Phase Principles
Brief for a Media Campaign

Campaign Design and Implementation
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